A study on the factors that influence customers intention to purchase of farmers product: a case study on FAMA market in Jerantut, Pahang / Nurhaini Ibrahim by Ibrahim, Nurhaini
 
 
 
UNIVERSITI TEKNOLOGI MARA 
CAWANGAN KELANTAN 
 
 
 
A STUDY ON THE FACTORS THAT INFLUENCE 
CUSTOMERS INTENTION TO PURCHASE OF 
FARMERS PRODUCT:  
A CASE STUDY ON FAMA MARKET IN 
JERANTUT, PAHANG 
 
 
 
NURHAINI BINTI IBRAHIM 
2010271676 
 
 
 
BACHELOR OF BUSINESS ADMINISTRATION 
(HONS) MARKETING 
FACULTY OF BUSINESS MANAGEMENT 
UNIVERSITI TEKNOLOGI MARA 
KAMPUS KOTA BHARU 
KELANTAN 
 
 
 
 
JUNE 2013 
 
 
ACKNOWLEDGEMENT 
 
 
 
“In the name of Allah, the Merciful, the Beneficent, Praise be to Allah” 
Alhamdulillah, praise to Allah S.W.T the Lord of the universe for his strength and 
blessing to make me complete this project paper successfully. Without the strength 
and blessing, I might be cannot complete this task, which is to fulfill the requirement 
of the subjects (MKT 669) industry training project paper. 
First and foremost, I would like to take this opportunity express my gratitude and 
appreciation to my respected advisor Associate Prof Madya Dr. Hj. Azman Bin Che 
Omar, who always give me support and provide me, continue guidance to ensure that 
I can complete the all stage of this project paper successfully. Without his guidance, I 
will didn‟t notice which part of the project have mistaken give useful comment to 
improve my research. 
Special thanks also I dedicate to UiTm Lecturers, especially Madam Yusrina Hayati 
Binti Nik Mohd Naziman as my second advisor because be a very understanding 
lectures and give full support to me in order to complete this study. My gratitude also 
extended to all staff in FAMA Jerantut that I did my internship especially my 
supervisor Mr Hairullnizam Bin Othman. Do not forget all of respondents that give a 
good cooperation to help me complete this study. 
Finally, thank to my parents that always give morale support to make complete this 
study. I address this dedication also to my friends because they also help me a lot in 
doing this study. They always give me ideas and comments on what I doing so that it 
can help to improve my industrial training project papers. 
 
 
ABSTRACT 
Farmers market is one of main places and becomes important places because it can 
make the traders and customers meet their own need which is profit and 
satisfactions. In recent year, the raising development of supermarkets that produces 
and sells the same products with the farmers market has makes the fierce 
competition. That situation also occurs to the FAMA market in Jerantut, Pahang 
which is faced with the fierce competition with the supermarket and others wet market 
in this area. That situation has made the researcher want to study how to attract 
customers to come and purchases in the farmers market compare other places. The 
researcher has come out with four variables which are service provided, facilities 
provided, quality of products and environment of farmers market in order to study the 
factors that influence customer’s intention to purchase of farmers products on FAMA 
market in Jerantut, Pahang. The researcher distributed the questionnaire to 120 
respondents in order to know what the factors that influences them to come and 
purchase in FAMA market. From the finding analysis, it can be conclude that the 
significant factors that influence the customer’s intention to purchase farmers 
products is quality of products and environment of farmers market. The farmers 
market can make improvement to ensure the customers will have more intention to 
come and purchase farmers products on FAMA market in Jerantut, Pahang. 
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